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Vox Pop features
a sole spectator
at B.C. Place. Two
video segments
splice into ads
for the next week
at the billboard
at Robson and
Granville (inset).
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Vox Pop

Where: Corner of Robson
and Granville streets

When: Tomorrow-Oct. 26

BY LYNN MITGES
STAFF REPORTER

WNestled among flashy ads and
quick-bite movie trailers at Rob-
son and Granville is a new expe-
rience from visual artist Anto-
nia Hirsch called Vox Pop.

The video project features two
separate sequences, one in
which the camera pans the sta-
dium at the same rate as the
sporting-event fans’ wave would
be followed.

The camera then rests on a
sole male spectator, who rises
as if taking part in the wave.
Both one-minute sequences are
inserted between ads.

Creator Hirsch says the project
creates a tension between live
action and group activities as it
screens every three minutes, 24
hours a day for a week. :

While the piece is played, there
is no name, no website and no
information to identify what it
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is or who created it.

“I play with advertising esthet-
ic. Look at it once, and you look
at everything differently,” says
Hirsch. “Just plant that seed:
What is this?"

Hirsch says the spot is ideal
not only for the pedestrian traf-
fic, but also because the screen
is high resolution. Ii's also fitting
that the screen is between signs
for Future Shop and Winners.

“Future and winners — I like
that,” says Hirsch.

As the man onscreen is soli-
tary, Hirsch says his taking part
in the wave evokes an ominous
and unsettling moment, yet one
that is deliberate and personal.

Hirsch had a specific type of

on a new wave

man in mind she wanted for the
piece. He had to be in his mid-
20s to 30s and Caucasian,which
plays up the stereotypical sports
fan. He also had to be bald,
which plays into the stereotyp-
ical sports hooligan.

“He had to be a regular guy, so
you could project yourself onto
him,” she says. “The wonderful
thing about it is that he looks
more like an intellectual.”

This form of art is slowing gain-
ing ground in Vancouver, says
curator Barbara Cole, who helped
steer the project and is a mem-
ber of Other Sights, a non-profit
group that seeks to create a pres-
ence for art in public spaces.

“This is the first project dedi-
cated to cultural content,” says
Cole. “It’s really exciting to see
what will happen. It will create
a difference between art and
advertising.”

The effect is to immediately
create an audience when any-
one looks at it. “You're not
choosing to go to a gallery for
an art experience,” says Cole.

There is an opening event
tonight at 5:30 at the Lennox
Pub, across the street from the
billboard. The public is welcome,

imitges@theprovince.com




